











































































































ABOUT THIS BOOK

This book addresses Muslim business community
members who have to deal with ethical situations

on a-day-today basis.

It gives key principles of management from an
Islamic point of view. Its goal is to help Muslims

engaged in business to act in accordance with the Islamic system of ethics.

The writer’s experience with different Islamic activities give him a practical
background that supports and enlightens his academic knowledge in the

vital fields of business management and administration.

Dr. Rafik Beekun is professor of management and strategy at the University
of Nevada. He is the author of Strategic Planning and Implementation for
Islamic Organizations, co-author of Leadership: An Islamic Perspective, and
has conducted training workshops for upper management executives and
Islamic workers. Currently, he is president of the Association of Muslim
Social Scientists (USA).
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